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Fund-raising consumes tremendous amounts of time. In January 2013, 
the Democratic Congressional Campaign Committee (DCCC) gave a 
presentation for incoming frweshmen about the time they should expect to 
dedicate to raising money. Figure 4-1 displays a slide from the PowerPoint 
presentation these new members received. The DCCC prescribed a ten-hour 
day for members while they are in Washington, D.C. Out of each day, four 
hours should be spent on “call time” and another hour set aside for “strategic 
outreach,” which includes fund-raising as well as media relations. By 
comparison, three to four hours are set aside for doing the regular work of 
Congress, including hearings, votes, and meetings with constituents. A 
subsequent slide specified that members should expect to devote three hours 
for fund-raising out of every eight-hour work day while they are in their 
districts during congressional recesses. Former representative Tom Periello, 
D-Va., commented that the time the DCCC recommended for fund-raising 
may even be “low balling the figure so as not to scare the new members too 
much.”15 To be sure, fund-raising practices vary; members from safe districts 
often raise less money than their party committees request. There is no 
question, however, that fund-raising puts intense year-round pressure on 
members’ daily schedules.

Campaign Finance Regulations 
The regulation of campaign finance in the United States is a dauntingly 
complicated subject. Congress’s regulatory efforts have led to a proliferation of 

Source: Ryan Grim and Sabrina Siddiqui, “Call Time for Congress Shows How Fundraising Dominates Bleak 
Work,” Huffington Post, politics blog, January 8, 2013, www.huffingtonpost.com/2013/01/08/call-time-con-
gressional-fudraising_n_2427291.html?ncid=edlinkusaolp00000003.

FIGURE 4-1  �  The Democratic Congressional Campaign Committee’s 
Recommended Daily Schedule for New Members, 2013

 4 hours	 Call Time

 1-2 hours	 Constituent Visits

 2 hours	 Committee/Floor

 1 hour	 Strategic Outreach
		  Breakfasts, Meet & Greets, Press

 1 hour	 Recharge Time


